Understanding social networks requires more than two dimensions.
The proposed framework is insufficient to categorize and understand current evidence on decision making. There are some ambiguities in the questions asked that require additional distinctions between correctness and accuracy, decision making and learning, accuracy and confidence, and social influence and empowerment. Social learning techniques are not all the same: Behavior copying is quite different from theory passing. Sigmoidal acquisition curves are not unique to social learning and are often mistaken for other accelerating curves.